These six different brand elements are outlined to illustrate what separates the LA Galaxy brand from the competition. It is an important exercise to revisit and maintain this list as it provides opportunities for the team to separate their messaging from other sports and entertainment options in the Los Angeles area.

UNIQUE BENEFITS
• World-class players

PRODUCT QUALITY
• Winning team—Back-to-Back MLS Cup Champions
• Renowned stadium—StubHub Center
• In-game experience very good and award-winning 

HERITAGE
• Since 1996 the LA Galaxy have maintained a tradition of winning through building highly
competitive teams with the best players from all over the world.
• The signing of David Beckham in 2007 gave the club a level of glamor and Hollywood appeal that was not previously associated with the Galaxy. Since then it has become an integral part of who the club is, defining their approach to marketing the team and MLS within the LA market.

HISTORY
• Regular Season Western Conference Champions: 1996, 1998, 2001, 2002, 2009, 2010, 2011
• Western Conference Champions: 1996, 1999, 2005, 2009, 2011, 2012
• Supporters’ Shield: 1998, 2002, 2010, 2011
• MLS Cup Champions: 2002, 2005, 2011, 2012
• U.S. Open Cup Champions: 2001, 2005
• CONCACAF Champions’ Cup Winners: 2000
• Historic signing in 2007 of David Beckham, the most famous player to play in MLS

LEADERSHIP
• Ownership: AEG
• Stable, focused management driven to produce a winning team

PRICE
• Competitive pricing with a higher premium than other local MLS teams
• Single-game ticket prices start at $20 per game and season tickets start at $250 per seat
